
Aesse  Therm 2021-2022

How I digitize a B2B company 
to improve performance

Service Branding Visual Marketing



Overview
Aesse Therm is family B2B company 
distribute building material, they work 
from long time in traditional way. 



I joined the team as the first designer to 
build the website in 1 week.



(because of business goals)
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building material



Clo 3D

Starting Point
As I join, i notice that they operating on 
old way, with a lot of paper. 



From the counting to the warehouse was 
does with paper, except for the digital 
invoice, forced by Italian state.
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Paper



Index
Some of improvement that i designed.

Website

Branding & Ads

Management Software
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Website Process

User 
Persona

Analyze

Competitors Prototype Develop

Time: 1 week

The testing process spanned next weeks
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User Persona
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Lorenzo 
Occupation: Business owner

Residence: Province of Milan

Age: 40+

Need
Lorenzo wants to offer competitively priced materials 
for his clients.

Worry

He is in a worry about not finding supplies in time.



User Journey

As to be
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Find Aesse Therm on 
online or Social

Visit website to inform to 
AT's products

Request an offer based 
on necessity



Analyze Competitors
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Competitors
Analyze competitors in the same market

Slide About Products Offer Social Proof Contact

L’isolante

Fassa Bortolo

Unika Milano



Prototype

After empathize User through User 
Persona and Journey.  

Based on bussiness target.
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Prototype
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Home Page

About Products

Contacts

Products Sheets

Calculate Offer

Stucture





Prototype
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Slide Are presents differents products, 
with call to actions



Prototype
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Products

About



Website 13

Prototype

Contact
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Develop

As we develop internally, I chose CMS a 
Wordpress beacuse the speed of develop and 
the accessibility to make improvements.
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Test

The testing process has been extended over the next few weeks.

I improve the site on new products and campaigns.

Visit Live

http://www.aessetherm.com
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In the coming months, I designed and monitored the 
Ads with a complete branding to carry out a complete 

digital transformation of Aesse Therm.

Branding & Ads
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Branding

I design a logo and 
other editorial 
elements.
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Branding

On AT’s CEO idea, we 
designed a branded 
Fiat Panda
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I had a little experience with facebook Ads on 
my own and they went wrong.

I started to learn how to improve the ads, and 
run some campaigns. Based on my learning. 
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Ads Design

Some of Ads was designed to be a educational contents. 

Cause some of informations aren't misturding on the market.
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Ads Design

The next Ads was designed on the strong point of AT on that period 
of the building market.
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On the launch of Ads, I expected a better result but as aspect they was my 
first time that monitored ads.



As result:

Branding position

30%
Improve Sales

15%

Ads Design
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When I join AT, most of operating was doing 
on paper except for the digital invoice, 
forced by Italian state for on a managment 
software for a extimate price. 

Management Software

Fiat Panda
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On previous experince on Ncloud a software 
house that develops management software.

I initiate a collaboration with them and suggest 
to the AT’s CEO to change the software. 
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On change with a full stack Management software. 

The counting, warehouse and digital invoice on doing on new software. 



As result:

Improve performance

75%
Saving cost

85%

Result



Call to action

hello@arnove.xyz

Do you have a tough project where you need 
help? Send me a message -->

Les’t do a feat? 

Instagram LinkedIn Behance

mailto:hello@arnove.xyz
mailto:hello@arnove.xyz
https://www.instagram.com/arn9ve/
https://www.linkedin.com/in/arn9ve/
https://www.behance.net/arn9ve

